Abstract-Entrepreneurship education holds significant role in fostering the growth of entrepreneurship in Indonesia. However, little attention is given to access its impact. This study aims to examine the effect of entrepreneurship education on students' entrepreneurial interests in Tourism Higher Institution . This research would like to find out whether the entrepreneurship education affects the students's interest in becoming an entrepreneur in the future. This is essential since tourism higher institutions not only prepare the students to work in hospitality industry, but they are also equipped with skills to start a business. The methodology of the research included survey based on the questionnaires carried out in Campuss STP Trisakti. A correlation descriptive research method is employed. Slovin formula is used to determine the number of sample with 186 respondents. Besides, reliability, validity, statistical descriptive, correlation and simple linear test are also employed. The results reveals that students of Trisakti School of Tourism are highly affected by the content presented in entrepreneurship education, and it is able to inspire both their attitudes and behaviors in entrepreneurship, while their entrepreneurship intention is very high, with an average value of 3.5 up to 3.6. The result of the positive and linear relationship between entrepreneurship education and entrepreneurship interest in the Trisakti School of Tourism is in medium (0.526), and entrepreneurship interest is influenced by entrepreneurship subject 27.7%. It means that students are interested to start a business after they graduate from college.
INTRODUCTION
At present, university graduates are facing limited employment in some big cities in Indonesia. These college graduates are prone to be educated unemployment. According to The Central Bureau of Statistics (BPS), the number of open unemployment in 2016 reaches 7.024 millionpeople and investigations showThis Unemployment generally occurs because the number of the workforce is not in balance with the number of job opportunities, they prefer to work inafirmthan to start their own business as enterpreneur.To solve the problem of unskilled unemployment, The Ministry of Cooperatives and UKMs (small and medium enterprises) continue to give encouragement and motivation to young people such as students to have the spirit of entrepreneurship.
One of the government efforts is to issue several policy packages, namely establishing an entrepreneurship consultation clinic facility and business incubator development undertaken by the Ministry of Cooperatives and UKMs. This is conducted by inviting all elements of society, especially academia, business and government to encourage youth for entrepreneurship training programs and Capital assistance for entrepreneurs soft loan with a maximum value of Rp 25 million, Partnership and Community Development Program and Financing Program from Private Companies as part of their Corporate Social Responsibility (CSR) programe, (Soepardi,2015) .
Deputy Human Resources (HR) Kemenkop and UKM, Prakoso BS said, "Young people actually have the desire and ideas for entrepreneurship, but had not the courage" (Kompas.com, January 11,2017), College and college graduates need to change the mindset that after graduation is not looking for work job but creating a job. Data Kemenkop UKM shows, currently the number of entrepreneurs in Indonesia only reached 1.65 percent or about 3.7 million. Which actualy to become a developed country, the number of entrepreneurs at least should be two percent of the total population. Indonesia which has population of 252 million, required 4.8 million entrepreneurs.
Compared to other countries, In United States, more than 12 percent of the population became entrepreneurs, in every 11 seconds, a new entrepreneurs has arisen and the data shows 1 in 12 Americans is directly involved in entrepreneur activities. In Japan more than 10 percent of the population is entrepreneurs in 240 small, medium and large Japanese companies. Though Japan has a very small area and less supportive natural resources (less fertile) but with enthusiasm and spirit of entrepreneurship, Japan is now the richest country in Asia. More than 7.2 percent of Singapore population are entrepreneurs and more than 3 percent of Malaysian entrepreneurs are making growth in various fields, especially economic growth, further leaving Indonesia.
The role of universities is also important in motivating entrepreneurship interests,Suharti (2012), stating that one of the actors driving entrepreneurial growth in a country lies in the role of the university through the implementation of entrepreneurship education. The university is responsible for educating and giving entrepreneurship skills and motivating the Student to dare to choose entrepreneur as their career.
As a sample one college in the United States, namely MIT (Massachusette Institute Technology) in the period of 1980-1996 amid the increasingly widespread educated unemployment and economic, socio-political conditions that are less stable, MIT change the direction of college policy of high Learning Institute and Research University became Entrepreneurial University. This new mindset are also follow by other University such as UI, UNDIP, ITB, UNPAD, IPB, UGM, etc . Trisakti School of Tourismas one of the leading tourism higher education in Indonesia, emphasizes Entrepreneurship Priority as well, which is now in preparation to be include in curriculum.
II. LITERATURE REVIEW
Entrepreneurship is a discipline that studies values, abilities and behaviors in facing life's challenges. The transformation of entrepreneurial knowledge has developed in recent years. Lestari et al.(2012:1) states that entrepreneurship education can shape the mindset, attitude, and behavior of students into a true entrepreneur thus directing them to choose entrepreneurship as a career choice. Entrepreneurship learning method must be able to transfer not only knowledge and skill but also ability to realize a real effortand earn soul from entrepreneurship itself (Siswadi,2013) .
Entrepreneurship education is highly dependent on acceptance of entrepreneurial mindset in universities and the creation of entrepreneurial environments in and around the University (Varblane et al.,2010) . Brown, 2000 in Izedonmi, (2010 Darmawan, 2015 says that "interest is the attitude of one's soul including the three functions of his soul (cognition, conjunction, and emotion), which is fixed on something and in that relationship a strong element of feeling". Meanwhile, according to Djaali (2008: 121) "interest is a sense of preferences and a sense of interest in a thing or activity, without anyone telling". Meanwhile, according to Crow & crow in Djaali, said that "interest is related to the style of motion that encourages a person to deal with or deal with people, objects, activities, experiences stimulated by the activity itself".
Interest in one's entrepreneurship can be seen from three main indicators in research (Hattab, 2014: 5) , namely: 1. Personal Attitude Personal attitudes are individual beliefs about the outcome of a behavior. Attitudes towardbehavior are influenced by the belief that the behavior will lead to desired or undesirable outcomes. Individuals who have positive beliefs about a behavior will have a tendency to do such actions.
2. Subjective Norms A person's belief or perception of the social influences or expectations of those around him about what should and should not be done. If the individual believes in the norms of his or her social group, he will obey and shape appropriate behavior with his group.
Perceived behavior control (control perceived behavior)
Behavioral control is a belief about the presence or absence of factors that hinder the behavior of individuals. In other words, behavior control is a belief about the existence of things that are able to support or inhibit their behavior. Behavior control is very important when a person's confidence is in a weak condition.
III. METHODS
In this research, a descriptive correlational research is employed to explain the relationship between two variables that is independent variable with dependent variable (Notoatmodjo, 2012: 14) . Likert scale, then the variables to be measured are translated into variable indicators (Eko Putro Widoyoko: 2012) . In Likert scale, there are 4 (four) scales /alternative answer choices. The four scales consist of Strongly Agree (SS), Agree (S), Disagree (TS), and Strongly Disagree (STS). Here is a table that describes the scores on each likert scale.
The population of this research is 349 students of Trisakti School of Tourism especially majoring in hospitality class of 2013 which have taken entrepreneurship subject. Based on Slovin formula Sevilla (2007) It is known that the above average value is the average value of each sub variable of a variable from the questionnaire that has been disseminated to the respondent. With the independent variable is Entrepreneurship Subject obtained the highest average value is on Attitude with a value of 3,5520 which is related to the result that "respondents have changed the attitude of confidence and after following the Entrepreneurship Subject, and they are very inspired by entrepreneurship subject".
While the average value for the Mindset obtained value 3.5341 which is related to the respondent's statement that by following the entrepreneurial subject of mind focused and inspired on the job as an entrepreneur. So it can be concluded that the inspiration in following the highest entrepreneurship subject happened to the respondent is Attitude. And with the average value of attitude with a value of 3,5520, entrepreneurship subjects are very inspiring attitudes of students and entrepreneurship mindset. It is known that the above average value is the average value of each sub variable of a variable from the questionnaire that has been disseminated to the respondent. With the "Y" variable Interest in Entrepreneurship obtained the highest average value of Subjective Norms with a value of 3.6523 which is related to the statement that "After studying entrepreneurship, respondents can provide jobs for otherand studying entrepreneurship can make the respondents interested in becoming an entrepreneur".
In Personal Attitude, related to the statement of beliefs to be successful young entrepreneurs, the intention to start a business after graduation, the understanding to become a successful entrepreneur must work hard, illustrates that they are very interested in doing business than working with others.
The average value on Perceived behavior control is 3.5806 which is related to the result to "Respondents are interested to become an entrepreneur since they believe that theywill succeed in their business "the ability that will succeed in entrepreneurship describes they are also very interested in entrepreneurship because it has a picture of the future will be their success". So it can be concluded that the most frequent changes in respondents are Subjective Norms. With the average value of Subjective Norms with a value of 3.6523 then the results can be said entrepreneurial subjects are very inspiring.
Entrepreneurship is presented in the form of theory and practice. In theory, it mostly discusses on the understanding of entrepreneurship from various sources, the character of an entrepreneur, the types of entrepreneurship, knowledge on UMKM (Micro, Small and Medium Enterprises), creative and innovative thinking (as well as workshops to make products from household waste), business ideas creation, business risks identification, business plans creation, product design development for business plans and in the last session, students must promote, introduce and sell their products at the Entrepreneurship Expo event.
Assessment begins as the students create projects consisting of planning business plans, starting up business and product design (in the form of task assignments and task presentations) and ultimately approved products in accordance with the business plan shown on Entrepreneur Expo. The sales report on entrepreneurship expo was assessed to be in conformity with the business plan that had been arranged before. With the variable Y that Interest in Entrepreneurship obtained the highest average value is the Subjective Norms with a value of 3.6523 which is related to the sresult that "respondents with entrepreneurship can create jobs for others."While the lowest average value obtained on Perceived behavior control with a value of 3,5806 which is related to the respondent's statement of "the ability that will succeed in entrepreneurship".
So it can be concluded that the most frequent changes in respondents are Subjective Norms and from the interval scale, with an average value of Subjective Norms, personal Attitude and Perceived behavior control with values between 3.5 to 3.6 then the result can be said to be very interested to entrepreneurship. The average value of these two research variables has values in the same interval level. So it can be concluded that entrepreneurship courses for the respondents are very inspiring them, while entrepreneurial interest of the respondents in high level/very interested. In it is stated that there is a positive relationship between entrepreneurship subject and entrepreneurship interest presented by correlation coefficient r = 0,526, this nominal indicates that there is correlation of "medium" between the two variables, it can also be interpreted that students are interested in entrepreneurshipbut the subject is only able to attract students in a moderate level.
The lack of entrepreneurial subject influences entrepreneurial interests, because of some reasons, that some students who take part entrepreneurship subject is interested in the materials and practices taught, but they will not set up business yet, some students will still seek work experience in the industry for example from both hotel and cruise for the provision of science practices that will be useful if they are become entrepreneur.
Students are also very interested in the process they have to accomplish before they run a project. The students think that the process will help to evaluate their effortsin the future when they start a business. Interest in entrepreneurship influenced entrepreneurship subjects by 27.7%, the rest in influencing other variables, which can be proposed for further research may be influenced by field work practices, other campus practice lessons that have not been studied in this study.
Results of positive and linear regression direction, where if the entrepreneurship subject is in demand then entrepreneurship interest will be high as well, this is happening in the results of this study entrepreneurship subjects attracted high interest for entrepreneurship.
DISCUSSION
The value of the entrepreneurship subject was variables, it can provide high inspiration to the students can be attributed during the lecture of the students in their skills, for example capability to selection of materials, especially the use of secondhand materials.
This process aims to train their mental to not always prioritize money for business capital. Besides, they have to discuss with thegroup on how to create a good product, and how to make an interesting and affordable product. Finally, they have to prove themselves that the products are worthy of sale, as seen in the figure below: The result shows the Student very high interest of entrepreneurship. With knowledge and practice in making a small scale business project, they are trained to do the planning in determining the product to be made and sold, selection raw material, budgets arrangement, food cost calculations, profit-loss considerations, marketing strategies, designing logos, good packaging, and product pricing. This is a challenging them to prove the best product and they must present their results whether they meet the targets or not. This is in accordance with Herawati's research (2011) stating that many steps can be done in entrepreneurship by doing research continuously to develop the business, producing products or services that consumers demand, determine the right price in accordance with the quality of products or services, determine Proper distribution of products or services producedand finally how to introduce products or services produced.
Given that the relationship between the variables of entrepreneurship subjects and interest in entrepreneurship are "moderate", when referring to the data, where respondents were not working (students) of 42.5%, with 42.5% of students in the data last year have not worked.Then the "medium" relationship reflects that entrepreneurial interest already exists in the students but not yet thoroughly proved by 42.5% of students in their final year of study, has not worked yet.
Trisakti School of Tourism's students are claimsthey are moreconfident to do business after they jointhe entrepreneurship subject, it is possible because in the course the students are given the opportunity to decide the project they will run as their group pilot project. The type of business most widely chosen is a culinary business considering the suitability of the majors they choose. To create a business project, they are trained to do the process from the beginning, namely good planning of the determination of the menu, food cost, selling price, promotion strategies to the determination of break even point and profit targets, their confidence will grow by itself because it has gained knowledge in the field.
The influence of entrepreneurship subject to entrepreneurship interest is still low (27.7%), whereas data from the mean value indicates that the courses inspire them greatly and interest in entrepreneurship is also high. This can be resulted from several factors, such as mental readiness to do business especially for the youth who have never done a business at all. Mental readiness in entrepreneurship is the most important part. Even business capital for the moment is no longer the most important thing or no longer prioritized regarding to the fact that there are some businesses with limited or even without any capital at all.
Mental readiness can not only be obtained from the course, but it can be obtained further from the life process, the process of success and failure that in life and business, the process of overcoming any existing problems both in life and in running a business, such as parental advice; the more we experience in the fluctuating life process the more we become rich with experience. 
